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ABSTRAK
Penelitian ini bertujuan untuk menganalisa pengaruh orientasi pasar terhadap orientasi wirausaha,
pengaruh orientasi pasar terhadap kreativitas strategi pemasaran, pengaruh oroientasi pasar terhadap
kinerja, pengaruh orientasi wirausaha terhadap kinerja dan pengaruh kreativitas strategi pemasarean
terhadap kinerja koperasi dan UKM di Kabupaten Maros.
Populasi penelitian ini adalah koperasi dan UKM  yang tercatat di Diskoperindag Kabupaten
Maros. Sampel penelitian dilakukan dengan menggunakan metode simple random sampling. Jumlah
sampel sebanyak 150 sampel Koperasi dan UKM di Kabupaten Maros. Data dikumpulkan dengan
menggunakan wawancara dan kuesioner. Teknik analisis dengan menggunakan Analisis Jalur (Path
Analysis).
Hasil penelitian menunjukkan bahwa, (1) orientasi pasar berpengaruh positif dan signifikan
terhadap orientasi wirausaha, orientasi pasar berpengaruh positif dan signifikan terhadap kreativitas
strategi pemasaran,  orientasi pasar  berpengaruh positif dan signifikan  terhadap kinerja,  orientasi
wirausaha berpengaruh positif dan signifikan terhadap kinerja dan  kreativitas strategi pemasaran
berpengaruh positif dan signifikan terhadap kinerja koperasi dan UKM di Kabupaten Maros.
Kata Kunci :    OrientasiPasar, OrientasiWirausaha, Kreativitas Strategi Pemasaran , dan Kinerja.
THE INFLUENCE OF MARKET ORIENTATION AND ENTREPRENEURSHIP
ORIENTATION ON COOPERATION AND SMALL MEDIUM ENTERPRESES(SMES)
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ABSTRACT
This research aims to analyze the influence of  factors market orientation on entrepreneurial
orientation  SMES, in city of Maros,the influence of  factors market orientation  on creativity of
marketing strategic of cooperation and SMES, in city of Marosthe influence of  factors market orientation
on performance of cooperation and SMES, in city of Marosthe influence of  factors entrepreneurial
orientation on performance of cooperation and SMES, in city of Marosthe influence of creativity of
marketing strategic on performance of cooperation and SMES, in city of Maros.
The population of this research is the manufacturing SMES are recorded in Diskoperindag in the
city of Maros. The samples used they were selected using simple random sampling consisting of 150
samples of cooperation and SMES. In collecting data using questionnairies and interviews. The data were
analyzed using Path analysis.
The results of the research indicates thet, (1) The market orientation  a sifnificant positive
influence on the Entrepreneurship orientation of cooperation and SMEs; (2) The market orientation a
sifnificant positive influence on the creativity of marketing strategic of cooperation and SMEs; (3) The
market orientation a sifnificant positive influence on the performance of cooperation and SMEs ; (4)
Entrepreneurship orientation and a sifnificant positive  on the performance of cooperation and SMEs; and
(5) The creativity of marketing strategic  asifnificant positive influence on the performance of
cooperation and SMEs in the city of Maros.
Keywords : Market Orientation, Entrepreneurship Orientation, creativity of marketing stratejic and
Performance.
